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DIGITAL MARKETING

History
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DIGITAL MARKETING

Features
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DIGITAL MARKETING

Process

= o A S
EEIE 28 =%

| St 1 of ot

1l
I
Klo

N
mjn

7l
rd

KPI

R4
I

m

T
IH
or

2%,

CTR, CVR, OR, ER

12

CPC, CPE, &

PV, UV, DAU

o

IX| =
a7 st

el
SEE R

Hafj =
Hehc
Hat

FUEL SALES # INSPIRE MARKETING # OFTIMIZE REVENUE]

<
Z
©]
:
o
i
f—
=
Z
O
<
Q
@)
(72}
(%]
<
O
Z
i
:
o3
w
[¥¥}
<
w
=
=
o
(%2]
@)
A e



DIGITAL MARKETING

Channels
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DIGITAL MARKETING

Strategies by Decision Making Process

Need Information Search Post Purchase
Recognition & Evaluation of Alternatives
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DIGITAL MARKETING

Contents Strategies
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DIGITAL MARKETING

Contents Strategies

Sighature Image IS E=XSE R PSgueliaI PN P ae=R=k=l gows

[Wythe Hotel] [Park Hyatt Busan] [Park Hyatt Seoul]

HOSPITALITY SALES & MARKETING ASSOCIATION INTERNATIONAL




DIGITAL MARKETING

Contents Strategies
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DIGITAL MARKETING

KPI
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DIGITAL MARKETING

Performance Marketing
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DIGITAL MARKETING

Hotel Digital Marketing
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DIGITAL MARKETING

Realistic Plan
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