




AI is Omnipresent in our daily lives today



AI in our Daily Lives



The AI Family

ANI – Narrow Intelligence – 
trained to perform one 

specific task at a level equal 
to or better than a human – 

Siri / Alexa

AGI – General Intelligence – 
perform any intellectual task 
with efficiency like a human. 
Researchers are now focused 
on developing machines with 

General AI.

ASI – Super Intelligence – 
Surpass human intelligence 
and can perform any task 
better than human with 

cognitive properties. Still a 
hypothetical concept



Generative AI

▪ Generative AI is a type of artificial 
intelligence that can create new and original 
content, like music, images, text or even 
video. 

▪ It works by learning patterns and rules from 
existing data, and then using that 
knowledge to generate something new.



Generative AI

The same question on different platforms 
can turn up different answers. 



AI and Revenue Optimization

▪ Dynamic pricing: Analyze historical data and 
current market conditions to set dynamic prices for 
hotel rooms. This can help hotels maximize 
revenue by ensuring that prices are set at the right 
level to meet demand.

▪ Increased Forecast accuracy: More accurate 
demand predictions leading to better pricing 
decisions.

▪ Reduced workload: Task automation freeing up 
team to focus on other areas.

▪ Improved customer experience: A more 
personalized and seamless experience for 
customers, leading to increased loyalty and repeat 
business.



AI in Marketing

▪ Marketing automation
– Automate marketing tasks - Email campaigns, social 

media, create ad campaigns 

– Save time and money on marketing. 



AI in Marketing

AI-generated images based on text in a 
matter of minutes:

Adobe Firefly, MS Designer, DALLE2, 
MidJourney, DreamStudio and more



AI in Marketing



AI in Marketing
Content creation, response management and more



Personalized Travel Recommendations

Analyze customer information 
to create personalized 

recommendations for hotel 
rooms, amenities, and 

activities. 

This can help hotels increase 
sales by providing customers 

with the information they 
need to make informed 

decisions.

AI chatbots - 24/7 customer 
service, answer questions, 
and assist with bookings, 

helping to improve the 
customer experience and 
reduce manpower load



Personalized Travel Recommendations



What does the future hold?

▪ Ethical AI design. 

▪ AI will be the keyword in the short term – .ai domain

▪ Improved translation helping conversations with local people.

▪ Preview “visit” of a destination using VR.

▪ Booking assistance paired with virtual customer service.

▪ AI powered attribute-based booking engines. 

▪ More personalized messaging at each stage of travel. 

▪ Loyalty and Engagement - Personalized rewards and incentives 

▪ Travel ancillary services – insurance, visa and more.

▪ The Hype – Bubble – Bust phases will happen. 

▪ Consolidation of 2-3 players in each segment.

▪ Embrace AI or Get Left Behind



There’s an AI for that

Check some of these out

✓ www.roamaround.io, iplan.ai/ - uses ChatGPT  to build 
itinerary

✓ www.usevacay.com/chatbot - travel-focused chat agent is 
designed to plan a custom trip

✓ www.staypia.com/ - helps find the best deals on over 
3.16M hotels around the world. 

✓ www.thetripboutique.co/ - hyper-personalized travel 
itineraries for DMOs, travel brands and OTAs.

✓ www.myrealtrip.com/ - converse with a ChatGPT-
powered AI to plan itineraries and receive 
recommendations for tours and activities

✓ And more from Expedia, Trip.com etc.. 

✓ See more at - https://theresanaiforthat.com/s/travel/

http://www.roamaround.io/
https://iplan.ai/
http://www.usevacay.com/chatbot
http://www.staypia.com/
http://www.thetripboutique.co/
http://www.myrealtrip.com/
https://theresanaiforthat.com/s/travel/


And it’s moving fast!
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