








Reality is,
õǊœƚŌǒɣĩǊœɣƉǦǒǞɣʐŸƚūƤǊƘĩǞŸƤƚʑɮɣ
without the support and 
means to execute big ideas.



Accor reports 11% 
revenue growth in H1 
2024. Their success was 
driven by a 22% increase 
in the luxury and lifestyle 
division.
The revenue growth is because 
of increase in luxury and lifestyle, 
and premium, midscale, and 
economy divisions.

Source: Hotel Management Network



Short- term versus long - term 
thinking in brand - building: 
Process is more important 
than structure.



Brand marketing is 
the strategy of 
cultural influence

Source: Ana Andjelic
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11 million Cathay members globally will 
be connected with an unparalleled 
portfolio of nearly 8,800 hotels and 
resorts globally, which span over 30 
leading brands from Marriott Bonvoy.

Hotel brand: Marriott

Case study: Collaborations


