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Powerful Trends in Brand Marketing
for Revenue Growth
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Build a strategy around audience intent

BUDGET CALENDAR

INTENT: INFORMATIONAL
CADENCE: ALWAYS ON
CONTENT PURPOSE: INSPIRE,
EDUCATE, INFORM

INTENT: TRANSACTIONAL
CADENCE: ALWAYS ON
CONTENT PURPOSE: CALL TO
ACTION

SUCCESS METRIC

PLATFORM
ENGAGEMENT
(CLICKS,
ENGAGEMENT,
COMMENTS)

FORM COMPLETION
CLICK THROUGH
RATES
DIRECT BOOKINGS

MARKETING

BRAND OUTCOME OUTCOME

BRAND SENTIMENT
BRAND AWARENESS
TOPIC OWNERSHIP
THOUGHT
LEADERSHIP

FOLLOWERS
SUBSCRIBERS
MEMBERSHIPS

# OF
MARKETING
QUALIFIED
LEADS (MQLS)
COST PER LEAD

BRAND MENTION
BRAND PRESENCE

SALES
OUTCOME

MONETIZED
GUEST

ROI
TRANSACTION
CUSTOMER
LIFETIME
VALUE (CLV)

wavemakers
collective




Reality s,

Trends arejust “information”,
without the support and
means to execute bigideas.
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Accorreports 11%
revenue growthinHl
2024. Their success was
drivenby a22% increase
in the luxury and lifestyle
division.

The revenue growthis because
of increase in luxury and lifestyle,

and premium, midscale, and
economy divisions.

Source: Hotel Management Network

accor © + ¥
Original audio

accor @ From our headquarters to hotels, we are ready for
#Paris2024. Are you?

Aussi bien aux siéges que dans nos hdtels, nous sommes
préts pour Paris 2024. Et vous ?

theballetbarrecompany This is incredible, | can't work out
how you've done it. Just brilliant.
w 34 likes Reply

View replies (1)

larysakalyta Wow!

2 likes Reply
rudylong_17 Amazing! I'm happy to work for this company.
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7w 2likes Reply
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jamgal2010 Very cool!

8w 3likes Reply

&% fla.furlan Amazing!!!
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@ Liked by francinejulia and 15,350 others
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Short-term versus long-term
thinking in brand-building:
Process Is more important
than structure.
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Brand marketingis
the strategy of
culturalinfluence

HOTEL BRAND
MANAGEMENT

PROJECT

MANAGEMENT OF
SOURCING, MARKETING,
MAINTENANCE CREATIVE AND

AND STORE EXPERIENCE

IMPROVEMENT OF PROJECTS

MARKETING TOOLS
AND RESOURCES
OPERATIONS
MANAGEMENT
AND
ORGANIZATION OF
BRAND RESOURCES
AND REFERENCE
MATERIALS
PHOTOSTUDIO
DIGITAL
CREATIVE
SAMPLE
COORDINATOR

aeave  CREATIVE

DIRECTION
AND GRAPHIC

DESIGN
EDITORIAL

COPY
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EMAIL &
DIRECT MAIL
PROMOTIONS APP
ENGAGEMENT
COMMERCIAL
LovALlY PLANNING
BRAND
STRATEGY
SOGES CONTENT
MEDIA
STRATEGY
CULTURAL
MARKETING
INFLUENCE
e STRATEGY
COLLABORA
TIONS &
PARTNERSHI

PS

Source: Ana Andjelic

RETAIL DESIGN

PROPERTY
EXPERIENCE

VISUAL
MERCHANDISING

CUSTOMER DATA

MEDIA eerrormance

MEDIA

BRAND MEDIA




Case study: Collaborations

Hotelbrand: Marriott

11 million Cathay members globally will
be connected with an unparalleled
portfolio of nearly 8800 hotels and
resorts globally, which span over 30
leading brands from Marriott Bonvoy.
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MARRIOTT

BONVOY

PLATINUM

| STATUS

TITANIUM MATCH

AMBASSADOR

> CATHAY

ACCELERATOR

GOLD PLATINUM+

Status Points to earn in 12 months to become Cathay Silver

. 150 Status Points

Status Points to earn in 12 months to become Cathay Gold

B 300 Status Points

*Status Points will be reset upon successful registration
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Opportunities exist in rebranding and
repositioning, particularly in the full-service
segment, as guests seek differentiating
experiences and concepts

’
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Case study: Strategy
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Hotelbrand: The Bodrum EDITION

Campaign: Luxury
accommodations and avibrant
culinary scene on the Turkish
Riviera. Unparalleled dining
experiences fromBolognato
Bodrum, bringing Michelin-starred
Chef Stefano Ciotti’'sinnovative
new ltalian concept

thebodrumedition - Follow
Original audio

thebodrumedition @bravabodrum by Stefano Ciotti is open
now! Discover Michelin-starred Chef Stefano Clotti's
inngvative new ltalian cencept, whane culinary artistry meets
unparalleled dining experiences from Bologna to Bodrum. Vi
aspetio tuttl qui al BRAVA!

@vaspaturkayofficial

To book your table at our signafure BRAVA, please contact
restaurants.bod @editionhotels.com or +80 252 3113135
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Take advantage of these practical hacks to make
brand marketing trends work for your hotel.
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Tuning into Guests:
Social Listening

Social Media Monitoring

Hotels canleverage social listeningtools to
track online conversations, identify guest
sentiments, and understandrising trends.

Sentiment Analysis

Analyzing guest feedback on social media
allows hotelstoidentify areas for
improvement, address concerns, and enhance
guest experiences.

Targeted Strategies

Sociallisteninginsights help hotels tailor their
marketing strategies and promotions to
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Liked by rsrc7773 and others

malinasvibe and alllafertbishangarh
Malina®s Vibe

malinasvibe § 1 spent a night in a fort (i

| have praviously slept in a Buddhist temple in Japan B8 and
when | heard that it is possible to spend a night i a fort in
india ®® | had to try i

This fort has around 234 years and is one of the most
peaceful vacation destination places in India ==

Located in Rajasthan area, we needed aboutl one hour and a
half to make it here from Jaipur, the pink city of India.

Tag the one you'd like to come h
| and let me know:; what is the crazie omodation
you've stayed

T Location: Alila Fort Bishangarh, India &=

#malinasvibe #alilahotels #alilafortbishangarh
sthandiaries #rajasthantrip

Bucket list destination | bucket list experience | alila fort
India | Alila Fort Bishangarh | spending a night in a castle |
explone India | explore Rajasthan | India accomodation |
luxury hotels India | travel to India | 2024 bucket list |

kennababa_ Omg baba! Can | just say that your dressis so o
gorgeous?!! Really matches the p W @ Thanks for
sharing everything hera! Hope | can visit India next year?

Ba
w 1like Reply

Wi ramliss 171
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: Brand 24

363

MENTIONS

1 ‘] 9 (100.0%)

POSITIVE MENTIONS

22

SOCIAL MEDIA MENTIONS

0 ©*

NEGATIVE MENTIONS

341

NON-SOCIAL MENTIONS

Topic Name Description Mentions ) Reach ()  Share of Voice ) Sentiment share () 94 SO 6 ‘] 1 9 O 29 3 9 9 9
ESTIMATED SOCIAL MEDIA NON SOCIAL REACH SOCIAL MEDIA
Luxury Resort Discussions about high-end resorts @ More stats REACH INTERACTIONS
’ and hotels, focusing on amenities, 49 (4 183K 28.3%
Experiences ratings, and guest experiences. =
B Delete topic
p 5 2
Information about Michelin Guide's @& More stats
Michelin Hotel Awards news hatel rating eystem using keye, 572 164K 25.38% ) 42 438 ‘I 4
similar to their restaurant star : .
ratings. W Delete topic
USER GENERATED SOCIAL MEDIA LIKES VIDEOS INCL. TIKTOK
CONTENT
MICHELIN Key Awards Information about the MICHELIN Key @& More stats
vailand Y awards for outstanding hotels and 267 162K 25.09%
Thailan, accommodations in Thailand =
W Delete topic 2 9 2

$118.24k

AVE

Dataonmostimportant topics per industry based on hotel brand keyword

biled baged on 30 days ;
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WHAT ARE PEOPLE (REALLY) SEARCHING FOR?
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Tool: Semrush

Projects Keyword Overview € Keyword Research course  Ef] User manual  [J Send feedback

Keyword Overview: bali hotel with private pool
= |ndonesia v B Desktop  Sep 25,2024 USD v

Overview Bulk Analysis

Al-powered 4% booking.com C' Update metrics ( 7/250

Volume +" Personal Keyword Difficulty Topical Authority itEnt
b - Transactional
13K 16% .1 Moderate
Easy
Global Volume We use Al to indicate the Topical Authority of the domain’s content to the
6 3K analyzed keyword. CPC Com. Density
View high-potential keywords $0'22 0’53
=IN I 1.9K
=D Wm 1.3K
™ScC W 590 +" Your potential position on SERP Current position Trend
= MY B 390
Analyze competitors
Other I 17K
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Understanding intent helps you create more relevant
content and more realistic performance expectations.

Transactional Intent recommended metrics Informational Intent recommended metrics

Commonly used metrics Recommended metrics Commonly used metrics Recommended metrics
+ Number of Leads Cost per QUALIFIED + Impressions / Reach » Brand Awareness
+ Cost Per Conversion _— * Likes » Topic Ownership
- « Cost Per Lead Lead Scoring Model - Shares » Thought Leadership
Consideration
* ROI calculator :
Comments » Sentiment
» Average deal size /
ge d Follows
Average time to close
Customer Lifetime Value Trale
L Action Lo Tos

Bounce Rate

HOSPITALITY SALES & MARKETING ASSOCIATION INTERNATIONAL S I I I a

FUEL SALES # INSPIRE MARKETING # CFTIMIZE REVEMUE




Afterthought:

Beyond revenue, shift your perspective to ask: why
would a guest choose to invest in your hotel
experience? Think of your brand as an evolving
human—constantly adapting, growing, and staying
connected with its community to
provide value in exchange.

L ’
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